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Looking back 
at application 
trends for 
2020 and 
2021

Looking at 
candidate 
journeys for 
2022

Strategic 
implications



Looking back at 2020



More Canadian programs (79%) reported growth in 
applications as compared to all programs (67%)
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More Canadian programs reported growth in 
domestic applications (84%) as compared to 
international applications (65%)
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More Canadian programs reported growth in 
applications from women (65%) than men (57%)
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Looking ahead at 2022…



Data
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• mba.com Prospective Students Survey

• Sep 2020-Aug 2021

• N = 1,951

• Preferred Enrollment Year = 2022

• Region = Region of Citizenship

• International Candidates: 
Defined by their preference to study in 
a destination outside their country of 
citizenship. For example, a US citizen 
preferring to pursue an MBA program 
in Spain would be categorized as an 
international candidate.

gmac.com/prospectivestudents


New or current job is a key alternative to GME 
followed by certificates…
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1 in 6 candidates preferring to study in Canada 
indicates preference for program duration of 12 
months less as compared to 1 in 3 for W. Europe
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Candidates from Western Europe (45%) are more likely 
to have no work experience as compared to candidates 
from Canada (25%)
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Int’l candidates tend to make school choice on 
reputation; domestic candidates on program specifics
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Candidates from Africa (47%) and Central and South 
Asia (34%) are more likely to indicate reliance on 
scholarships as compared to those from Canada (15%)
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Four time as many candidates from Canada (31%) 
are willing to consider online learning as from Central 
& South Asia (7%)
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Recruiters’ do not value online and in-person 
programs at parity
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Preference for hybrid programs among prospective 
students is on the rise…
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Take-aways and implications…

Demand for GME among candidates is robust, however, with 
variations by programs and regions

Sustaining demand would require deeper understanding of diversity 
among candidates

Alignment of institutional strategies with candidate insights can 
improve sustainability of demand

“It is better to be roughly right than precisely wrong.” —John M. Keynes
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Thank you! 

Questions? 

Comments?

Rahul Choudaha, Director of Industry Insights & Research 
Communications, GMAC

rchoudaha@gmac.com

Isabelle Dostaler, Dean, School of Business, Memorial University of 
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Detlev Zwick, Dean, Schulich School of Business, York University 
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